
 THE REPUBLIC OF TURKEY 

 Giresun University 

 Giresun Vocational School 

 MARKETING AND FOREIGN TRADE DEPARTMENT OF INFORMATION FORM 

 Section 
 

 MARKETING AND PUBLIC RELATIONS DEPARTMENT OF FOREIGN TRADE  

 AND PROMOTION PROGRAM  

 

 Head of Department  
 TEACHING.  RATES.  Fatma KARAOĞLU 

 

 Aim of the Department  
 Today, the institutions to introduce their products and services, marketing,  modern 

communication techniques in order to increase market share and  using these techniques need 

to maintain high-quality individuals  takes.  Public Relations and Publicity Department 

respond to these needs  could, based on the nature of scientific knowledge, professional 

knowledge and professional equipped with foreign language, have a sense of professional 

ethics, and changes in  aims to educate young people who follow the developments in quality.  

 

 Objectives section  
 The goal of the department, especially practical knowledge in the field of public relations  

 to train individuals with a specialist.  

 

 Learning Outcomes  
 - Public relations industry, and these items are the basic elements  functioning of 

interpretation, application fields of public relations  Ability to comprehend and public 

relations campaigns,  

 - Public relations and media tools, learn how to prepare  and to apply what they learn,  

 - Work with numerical data, research methods and techniques  understanding and analysis of 

research data in SPSS  ability to function,  

 - The main language of the right and good to use written and oral expression  The ability to  

 - To learn basic English structures and learn the language daily  life and in business skills to 

use in future  

 - The basic functions of the business and the social and economic environment  and other 

businesses the ability to understand relationships  

 - Work-related legal problems encountered in the solution about  ability to develop  

 - Learning the basics of computer systems and  The ability to use  

 - Understand the developments in the media and how media planning  learning is done,  



 

 - Understand the profession of journalism, the ability to recognize closely  

 - The media with a sense of ethical values and professional look  understanding of the ethical 

values that need to be,  

 - Advertising concepts, developments in the field of advertising, advertising  ability to 

understand the techniques of construction,  

 - Human  analyze their behavior, how to construct  Ability to understand,  

 - Effective communication, using proper diction, effective and  the ability to make a 

successful presentation,  

 - Learning the history of the Turkish Revolution,  

 - Communication and understanding business law,  

 - Create a customer relationship management system, product and customer  grip the sale of 

services,  

 - Understanding the rules of the protocol of public facilities,  Applications for staff needs to 

be done-in institutions,  marketing of products and services in the institution, sale, trade  

 Learning the rules of law that apply the framework,  

 - Emphasis on moral values, with a sense of responsibility,  they have high self-confidence 

and a solid character structure.  

 

 Education  Methods  
 - Lecture: The content is delivered via the method of student expression  

 - Question - answer method: The teacher asks students questions  by a method based on 

answering.  

 - Problem solving: the individual's face and inextricable  appear to be used by the scientific 

approach to solving problems  refers to.  

 - Display method: the teacher or other person is an expert course  show how to do a job in 

line with gains  or to explain the principles of applied activity.  

 - Group discussion method: an issue or a problem with students  solution to the situation in 

different ways by talking on the searches.  Seminar: Discussion of a written thesis or working 

on the grupça  technique.  

 - Project work: homework, class exhibitions, such as sightseeing, and non-teaching  

 methods in the technique.  

 - Presentation technique: the students of their work to other students  to provide a technique 

that.  

 - Laboratory method: laboratory issues of students or faculty  a private individual or in 

groups in classrooms  learn an understanding.  

 

 Given Degree  
 Which is available in the program (a total of 120 ECTS) of courses all of the   have 

successfully completed at least 2.00 on a 4.00 weighted grade  the front of the students who 

get average finance and insurance and banking  graduate diplomas are awarded.  

 

 Conditions of Acceptance  
 Students who register for the department, the university's academic and legal  determined by 

the processes under the legislation of SSPC  must be complete and succeed in exams.  

Domestic or  Students who started out in the program the equivalent transfer  Can I apply for.  

The admission of pupils starting period, each  requirements and application are examined by 

taking into consideration the student's degree and  considered to be special.  

 



 

 

 Jump to the top step  
 Students who successfully graduate from the Department of   SSPC made each year by the 

"Vertical Jump Test" on  By switching to a 4-year faculty of education departments  

 able to lead.  In addition, students who graduated from the Open University  complete their 

education in school.  

 

 Graduation Requirements  
 Successfully completed all the courses available in the program and 4.00  Students who 

obtain a CGPA of at least 2.00 out of 40  business days after completing the graduate is 

entitled to their internship.  

 

 Measurement and  Evaluation  Methods  
 Measurement and evaluation method of the department mid-term grade of 40% and  

 final exam grade 60% passing grade is calculated by evaluating.  Over 100 students with 50 

points at the end of the period if the final  threshold of 50 is considered a successful test of the 

LHC.  

 

 Employment of Graduates  Opportunities  
 Section graduates in particular, private organizations and public institutions  work as public 

relations staff.  For graduates of this section  No restrictions on the sector, all sectors of the 

public relations unit  are available.  The training, all the automotive industry.  
 


